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How SurveyVitals transformed 11 healthcare 
organizations’ Google business reviews  

Importance of Online Reviews
A must-have in today’s healthcare 
marketplace 

More than 88% of patients turn to Google, the 
fastest-growing online reviews platform, when 
searching for healthcare providers.  To stand 
out from the crowd in an increasingly 
competitive landscape, healthcare 
organizations must have a strong online 
presence.

More than 50% of people report they wouldn’t 
use a business with less than a 4-star rating on 
Google.1  Increasing a star rating by merely 0.1 
can boost conversion rates by up to 25% for 
“near me” Google searches. 2  Unfortunately, it 
takes nearly 40 positive reviews to negate the 
damage of just one bad online review.3

By the Numbers

Number and frequency of reviews matter, too. 
Nearly half of people don’t look at reviews that 
are over two weeks old.   Eighty-five percent of 
consumers find reviews older than three 
months to be irrelevant.   Add to that that 
consumers expect an average of 40 reviews to 
believe the accuracy of a star rating, and the 
bar is set high.1 

This is especially true for medical providers, 
who receive lower than average numbers of 
Google reviews and achieve lower than average 
Google star ratings in comparison to

other retail or service-based businesses. 
Medical providers are also likely to 
receive negative reviews for third-party 
billing concerns often unrelated to their 
quality of care.

“Clients were frustrated with word of 
mouth campaigns that failed to drive 
the volume of patients needed to really 
make an impact on Google. We aimed 
to provide an automated solution with 
an effective call to action that ensured 
not only would they receive a large 
number of new reviews, but reviews 
from verified patients that were 
reflective of the quality of care provided 
and related directly to the patient 
experience.”

Blake Vosburgh
President
SurveyVitals, Inc. 

Leveraging ‘Public Review’ resulted in an average 936% growth in online 
review volume in just six months. 

Study Overview

11 healthcare organizations

86 practice locations

400 clinicians 

9 specialities 

Anesthesia - Family Medicine - Gastroenterology - 

Ophthalmology- Orthopedics - Otolaryngology - 

Pain Management - Pediatrics - Surgery 



“NCAP struggled with our poor Google review score for several years. This score was more 
reflective of customer service of a third party vendor than our own company. We were 
unfortunately unable to change these few poor reviews. By instituting SurveyVitals’ Public 
Review and linking it to our Google account, we were able to rapidly (within weeks) 
change from a less than 2 star score to over 4 star rating. By utilizing SurveyVitals Public 
Review, our current rating is more representative of the excellent patient care experience 
we are committed to delivering.” 

Annette Vizena M.D.
Northern Colorado Anesthesia Professionals (NCAP)

The Solution 
Drive verified patients to Google

SurveyVitals connects patients to their 
healthcare providers through intuitive, easy to 
complete patient experience surveys. Sent via 
text message and email, these surveys provide 
real-time insights to organizations to help drive 
care improvements and business decisions. 

How it Works: Public Review 

Results 
A reflective reputation 

In the first six months after 
implementing Public Review + 
Google, SurveyVitals clients saw a 
marked increase in both their star 
rating and the number of Google 
reviews.  

Previously, the 11 practices were 
averaging just 0.2 Google reviews 
per week.  With Public Review, the 
same practices are now seeing an 
average of 11 reviews per week — 
across organizations of all sizes and 
specialties. 
 

Public Review leverages 
SurveyVitals’ proven survey 
engine to drive 100% of your 
eligible patient population to 
leave an online review.  

This automated process 
solves all of the major online 
reputation challenges faced 
by healthcare organizations:

Data Intake
SurveyVitals API

35+ integrations

➔ High volume of patients sent 
straight to the Google review form 
results in higher numbers of reviews

➔ Higher numbers of reviews from 
satisfied and verified patients results 
in more positive, reliable reviews & 
higher star ratings

➔ Prompting patients post-survey 
results in reviews about the entire 
visit, and not just one aspect such as 
billing

● Increased total number of 
Google reviews by an 
average 936%

● Average star rating increase 
of 1.09

● Average growth of 47.9 
reviews per month

● 136.68% increase in total 
positive reviews

● 54.97% decrease in total 
negative reviews

Public Review: 6-Month Impact

Patient Survey 
Administration

Text Message
Email 

Google Redirect

Immediately
post-survey 
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About SurveyVitals 
For over 15 years, SurveyVitals mission has been to partner with healthcare organizations and providers to 
understand and improve the patient experience using innovative technology. In-depth, intuitive reporting 
tools provide actionable insights in real-time to support data-driven decision making. SurveyVitals offers 
comprehensive solutions, including a unique blend of digital patient surveys, CMS-approved CAHPS 
administration, and online reputation tools to help organizations of all sizes and specialties meet their goals. 

Join the over 16,000 clinicians who are already experiencing the SurveyVitals difference. To learn more visit 
www.SurveyVitals.com. 

Start 1 Month 2 Months 6 Months

Average Star Rating 3.5 4.23 
(+39.31%)

4.38 
(+40.94%)

4.59 
(+47.18%)

Average # Reviews 
(Total) 38 100

(+206.45%)
170

(+433.29%)
326

(+935.98%)

Average % Positive 
Reviews 59.96% 79.11%

(+112.09%)
83.45% 

(+123.44%)
89.32%

(+136.68%)

Average % Negative 
Reviews 34.7% 16.8%

(-27.35%)
13.19%

(-39.18%)
8.08%

(-54.97%)
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*Result of six-month study of implementation of SurveyVitals Public Review feature for 11 
healthcare organizations of varying size and specialty. 

Average Total Number of Google Reviews All-Time Positive & Negative Reviews

Visit www.SurveyVitals.com to learn how other healthcare organizations have 
successfully met their online marketing objectives.
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